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rankings.  Trying to absorb another airline with a different corporate culture is unlikely
to improve the situation.  Between the negative impact on competition and the further
degradation of customer service, the public interest will not be served by the dramatic
change in the industry that this merger would surely effect.   

Although I still approach these matters from the position that less government
tends to be better government, there is still a place for some involvement in the airline
industry.  Consolidation and concentration are not my only worries, however.  Last
week’s hearing on the use of the Internet to distribute airline tickets highlighted a new
concern.  The airline joint venture, known as Orbitz, raises questions about
inappropriate coordinated action among the industry’s most powerful players.  Given
the history of the computer reservation systems, any effort by the airlines to take
control of automated information and distribution channels needs to be viewed
skeptically.  

Despite the fact that the government must play some part in ensuring that the
airline industry marketplace operates as intended, we must be wary of over-
involvement.  As Mr. Klein himself said last year, “If you don’t let the players play . .
. you can ruin the game.  Markets are rough places and, though competition is not
always pretty, allowing it to flourish is ultimately in our best interest.”  On this point,
Mr. Klein and I certainly agree.


